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Summary 
 
This circular relates to the application of the positioning statement Adelaide/South Australia. Make 
the Move to all interstate and overseas recruitment and employment advertising and promotion 
undertaken by government agencies.   
 
Approval by the Premier’s Communications Advisory Group (PCAG) is required for Interstate or 
Overseas recruitment advertising. Please contact the Strategic Communications Unit (SCU) for 
more information. 
 
 
Strategic Communications Unit (SCU) 
Department of the Premier and Cabinet 
www.premcab.sa.gov.au/stratcomms   
Email: stratcomms@saugov.sa.gov.au 
Phone: 8204 9178 
Fax: 8204 9189 
 
 
 
Background 
 
“Make the move.” is the positioning statement developed by Department of Trade and Economic 
Development for all advertising and communication material promoting interstate and overseas 
migration to Adelaide/South Australia.  
 
In May 2005, the Cabinet Communications Committee resolved that the Make the Move 
positioning statement be added to all government recruitment and employment advertisements 
placed in interstate press and print media in order to ensure consistency of message across all 
advertising and communication targeted to potential migrants.   
 
The Government of South Australia logo is also to be incorporated into the body of the 
advertisement, as per the Government of South Australia Branding Guidelines.  
 
In December 2005, Cabinet endorsed the South Australia. A Brilliant Blend brand as a consumer 
marketing device to promote South Australia as an ideal place to live and work. As migration is an 
important sector covered by the South Australia. A Brilliant Blend brand, the Make the Move 
positioning statement has been amended to work in conjunction with South Australia. A Brilliant 
Blend by incorporating the same graphic treatment and the star motif within communication 
materials.  
 
 
Interstate and Overseas Recruitment – Mandatory Requirements  
 
The inclusion of Make the Move in the manner prescribed in this circular is mandatory for all 
government departments and agencies when recruiting for interstate or overseas candidates.  
 
Make the move must be included on all advertising and promotional material irrespective of 
whether the advertisements are placed by a recruitment agency or directly by the government 
agency.  
 
 
 
 
 
 

http://www.premcab.sa.gov.au/stratcomms
mailto:stratcomms@saugov.sa.gov.au


Design 
 
Interstate and overseas recruitment and employment advertising and promotion undertaken by 
government agencies must include the following three elements: 
 
1. Make the Move positioning statement 

• May be either South Australia. Make the move or Adelaide. Make the move. 
• Must be presented in prescribed typeface and underlined by a crayon mark that reflects the 

primary colour suite of the star motif (yellow, red, blue, mono or white) as per the South 
Australia. A Brilliant Blend Brand Identity Handbook. 

• Ideally positioned at the base of advertising and promotional material. 
• Aligned, where possible, to the position of the star motif. For example, if the star forms part 

of the left-hand border at the base of the material, then Make the Move should sit flush left 
on one line. 

 
 2. The South Australia. A Brilliant Blend star motif 

• Must feature within the advertisement or promotional material. 
• Creative executions including use of the star as a watermark, or the star forming part of a 

border are acceptable.  
• The South Australia. A Brilliant Blend logo can be used in addition to, or in instead of, the 

star motif. However, the logo must be placed to the right of the Make the move positioning 
statement. 

 
3.The Government of South Australia logo or agency specific variant 

• This should appear as per the Government of South Australia Branding Guidelines 
 
Examples of acceptable use of these elements are included as an appendix to this document. 
 
 
 
Obtaining Positioning Statements and Logos 
 
Electronic versions (in jpeg format) of the Make the move positioning statements, star motif and 
Government of South Australia logos are available from www.premcab.sa.gov.au/stratcomms for 
supply to your graphic designer or recruitment agency.   
 
To obtain the complete South Australia. A Brilliant Blend logo please contact the Strategic 
Communications Unit.  
 
NB: Graphic designers and recruitment agencies must only use original artwork. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Example recruitment ads – standard template (full colour) 

http://www.premcab.sa.gov.au/stratcomms


 
 

             
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Example recruitment ads – within existing Agency template (mono) 



 

   
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Example recruitment ads – Co-brand examples (mono) 
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